
Hi everyone and welcome to DB Breweries’ 2014 sustainability report. 
  
I’m delighted to share with you this inaugural report which formalises the sustainability journey that 
started many years ago for DB. 
  
In 2014 DB and we celebrated a number successes. These included:  

• a Sustainable 60 Award for best in class strategy and governance for building sustainability 
into our leadership and senior managers objectives; 

• and a Total Productive Management (TPM) Award for efficiency and safety in our operational 
sites.  

  
But it’s no secret that we continue to operate in a challenging marketplace – the New Zealand beer 
market is in gradual long term decline and the regulatory environment continues to tighten.  
  
Last year was no exception; new local alcohol policies and a lowered drink drive limit were felt across 
the industry with the largest impacts being on our customers. The Ministerial review of alcohol 
sponsorship and advertising also made a number of recommendations to impose further restrictions 
on how we market our products.  

  
Now more than ever, it’s important that we do business in a way that considers and addresses our 
social, environmental and economic impacts both today and into the future.  
  
At DB, we take sustainability very seriously. It’s both a strategic priority and a business imperative. 
Through our Brewing a Better World sustainability programme, we aim to create shared value for our 
business, our stakeholders and the planet.  

  
Brewing a Better World focuses on the six areas where we believe we can make the biggest 
difference. 
 
Protecting water resources 
We’re committed to reducing our water usage, and 2014 saw us continue to make positive progress 
towards our 2016 goal of 3.39 hl/hl 

 
Reducing CO2 emissions 
Reducing our energy consumption is key to reducing our emissions and carbon footprint. While we 
saw ongoing reductions in 2014, we need to ensure a continued focus in this area. 
 
Sourcing sustainably 
This is about ensuring sustainable procurement practices with a focus on local sourcing. We are 
committed to encouraging our suppliers to comply with world-class standards through HEINEKEN’s 
Supplier Code Procedures. 2014 showed us that we’ve still got more work to do in this area.  
 
Advocating responsible consumption   
The drinking culture in New Zealand is an ongoing issue. Leading the charge to promote moderate 
drinking behaviours and drive social change remains a clear priority for DB. 2014 saw us activate a 
unique sponsorship of the NZ Kiwi’s rugby league team with the industry’s responsible consumption 
brand Cheers! alongside a number of ongoing initiatives.  
 
Promoting health and safety  
This is about ensuring all our people get home safely every day. Our aim is zero harm, zero accidents, 
including near misses. In 2014 we were close but this is an ongoing focus 
 
Growing with communities 
We’re committed to supporting the communities in which we operate. In 2014 we undertook a 
number of programmes including offering leadership scholarships to the South Auckland community. 
We also established an internal cross-functional committee to drive more of these types of initiatives. 
  



Our Brewing a Better World strategy is special; it focuses on what’s important to New Zealand, yet 
through HEINEKEN allows us to directly contribute to larger global efforts to achieve a better and 
brighter world. 
  
We believe it’s our responsibility to lead the way in each of our six focus areas. To achieve this, we 
need to work closely with all of our stakeholders and make sure we are focusing on the areas that 
you too, think are the most important. It’s not a responsibility we take lightly but we’re committed to 
the journey. And we’re not ashamed to admit that considering our social, environmental and 
economic impacts is good for our business and yours.  
  
I hope you take the time to read our report.  We’re really proud not only of the initiatives it 
showcases but also the challenges it lays down for us to keep working on. We know that we’re not 
perfect and recognise there are clear areas for improvement. Yet we do believe that through this 
process of reporting on our progress, communicating our vision and seeking ongoing feedback, we 
can continue to make a real difference and enjoy a sustainable future that we all can be proud of.  
  
Cheers, 

 
 
Andy Routley 
DB Breweries Managing Director 
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